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Aula 1.3

Track 1 - International Marketing
Session 1

Presenter: Chiara Scrimieri (Italy - Sapienza University of Rome)
Submission type: short paper
Authors: Chiara Scrimieri, Alberto Pastore, Adamantios Diamantopoulos

Presenter: Roberta De Cicco (Italy - University of Urbino Carlo Bo)

Submission type: full paper

Authors: Roberta De Cicco, Paolo Duarte, Raquel Meneses, Susana C. Silva, Riya
Roy Tharakan

Presenter: Diala Kabbara (Italy - University of Pavia)
Submission type: full paper
Authors: Diala Kabbara, Valerio Veglio, Luca Gatto

Presenter: Federica Sacco (Italy - University of Pavia)
Submission type: short paper
Authors: Federica Sacco, Giovanna Magnani, Antonella Zucchella

Aula 1.4

Track 2 - Consumer Behavior
Session 1

Presenter: Daniele Scarpi de Claricini (Italy - University of Bologna)
Submission type: short paper
Authors: Daniele Scarpi de Claricini, Mengyun Hu

Presenter: Ludovica Serafini (Italy - University of Salento)



Submission type: short paper
Authors: Mihaela Giannelli, Antonella Cammarota, Ludovica Serafini, Giovanni Baldi

Presenter: Carmela Donato (Italy - University of Roma Tre)
Submission type: short paper
Authors: Carmela Donato, Silvia Grappi, Simona Romani

Presenter: André Luiz Vieira Soares (Italy - University Cattolica del Sacro Cuore -
Milan)

Submission type: short paper

Authors: André Luiz Vieira Soares, Silvia Biraghi, Rossella Gambetti, Angela
Beccanulli

Aula 1.5

Track 3 - Marketing Communication & Branding
Session 1

Presenter: Julia Marti-Ochoa (Spain - Universitat de Lleida)
Submission type: short paper
Authors: Julia Marti Ochoa, Giacomo Del Chiappa, Eva Martin-Fuentes

Presenter: Alessandro Giannattasio (Italy - University of Bari Aldo Moro)
Submission type: full paper
Authors: Alessandro Giannattasio, Cesare Amatulli, Alessandro M. Peluso

Presenter: Federico Mangio' (Italy - University of Bergamo)
Submission type: full paper
Authors: Federico Mangio', Annamaria Tuan, Marco Visentin

Presenter: Ernesto D'Avanzo (Italy - University of Trento)
Submission type: full paper
Authors: Ernesto D'Avanzo, Aldo Pio Feoli

Aula 1.6

Track 4 - Business-to-Business Marketing
Session 1

Presenter: Piotr Kwiatek (University of Applied Sciences Upper Austria)
Submission type: short paper
Authors: Piotr Kwiatek, Grzegorz Leszczynski, Natalia Gluza

Presenter: Orazio Vella (Italy - University of Florence)
Submission type: short paper
Authors: Orazio Vella, Simone Guercini

Presenter: Pier Franco Luigi Fraboni (Italy - Polytechnic of Marche - Ancona)



Submission type: short paper
Authors: Pier Franco Luigi Fraboni, Andrea Sabatini, Gian Luca Gregori

Presenter: Alessia Anzivino (Italy - University Cattolica del Sacro Cuore - Milan)
Submission type: short paper
Authors: Alessia Anzivino, Mirko Olivieri, Andrea Sestino

Aula 1.7

Track 5 - Retailing, Sales, & Trade Marketing
Session 1

Presenter: Gabriele Murtas (Italy - University of Bergamo)
Submission type: short paper
Authors: Gabriele Murtas, Giuseppe Pedeliento, Alessandro Biraglia

Presenter: Roheel Ahmed Siddiqi (Italy - University of Padua)
Submission type: full paper
Authors: Roheel Ahmed Siddiqi, Eleonora Di Maria

Presenter: Greta Siracusa (Italy - University "Carlo Cattaneo" - LIUC)
Submission type: full paper
Authors: Greta Siracusa, Alessandro Iuffmann Ghezzi, Edoardo Fornari

Presenter: Sylwia Jastrzebska (Italy - University of Perugia)
Submission type: short paper
Authors: Sylwia Jastrzebska, Marina Gigliotti, Antonio Picciotti

Aula 2.1

Track 6 - Tourism, Culture & Arts Marketing
Session 1

Presenter: Fabio Corona (Italy - University of Cagliari)
Submission type: short paper
Authors: Fabio Corona, Giuseppe Melis

Presenter: Giorgia Masili (Italy - University of Roma Tre)
Submission type: short paper
Authors: Giorgia Masili, Michela Addis, Rebecca Graziani, Elena Poli, Andrea Rurale

Presenter: Martina Tafuro (Italy - Sant'Anna School of Advanced Studies, Pisa)
Submission type: full paper
Authors: Martina Tafuro, Paola Signori

Presenter: Sabrina Celestino (Italy - University of Campania "Luigi Vanvitelli")
Submission type: short paper
Authors: Sabrina Celestino, Barbara Masiello, Enrico Bonetti, Francesco Izzo

Aula 2.2



Track 7 - Technology and Innovation Marketing
Session 1

Presenter: Francesca Serravalle (Italy - University of Turin)
Submission type: short paper
Authors: Francesca Serravalle, Alice Falchi, Jean Pfiffelmann

Presenter: Vincenzo Gissi (Italy - University of Urbino Carlo Bo)
Submission type: short paper
Authors: Vincenzo Gissi, Elisabetta Savelli

Presenter: Michele Di Dalmazi (Politecnico di Milano)
Submission type: full paper
Authors: Michele Di Dalmazi, Gloria Peggiani, Lucio Lamberti

Presenter: Costanza Nosi (Italy - LUMSA University)
Submission type: short paper
Authors: Costanza Nosi, Luca Corinaldesi, Niccolo Piccioni

Aula 2.5

Track 8 - Digital Marketing
Session 1

Presenter: Antea Gambicorti (Italy - University of Salento)
Submission type: short paper
Authors: Antea Gambicorti, Federico Mangio, Federica Nieri, Daniele Dalli

Presenter: Mafalda Pescatore (Italy - University of Bologna)

Submission type: short paper

Authors: Mafalda Pescatore, Francisco Villarroel Ordenes, Stefania Farace, Chiara
Orsingher

Presenter: Sofia Pansoni (Italy - University of Macerata)
Submission type: short paper
Authors: Sofia Pansoni, Sofia Pansoni, Giacomo Gistri, Stefania Farace

Presenter: Ylenia Cavacece (Italy - UnitelmaSapienza University of Rome)
Submission type: short paper
Authors: Ylenia Cavacece, Simona D'Amico, Giulio Maggiore

Aula 2.6

Track 9 - Sustainable Marketing and Inclusivity
Session 1

Presenter: Giulia Monteverde (Italy - University of Florence)
Submission type: short paper
Authors: Giulia Monteverde, Andrea Runfola, Simone Guercini



Presenter: Rosa Romano (Italy - Sapienza University of Rome)
Submission type: short paper
Authors: Rosa Romano, Veronica Capone , Alberto Mattiacci

Presenter: Martina Columbano (Italy - University of Parma)
Submission type: short paper
Authors: Martina Columbano, Cristina Zerbini, Donata Tania Vergura, Silvia Bellini

Presenter: Lucia Gatti (Italy - University of Trento)
Submission type: full paper
Authors: Lucia Gatti, Marta Pizzetti

Aula Bl

Track 10 - Services Marketing
Session 1

Presenter: Verdiana Giannetti (UK - University of Leeds)
Submission type: short paper
Authors: Verdiana Giannetti, Anastasia Nanni, Serena Pugliese, Aulona Ulginaku

Presenter: Yunlu Zhao (Italy - University of Bologna)
Submission type: short paper
Authors: Yunlu Zhao, Verdiana Giannetti, Shankha Basu

Presenter: Debora Casoli (Italy - University of Bologna)
Submission type: short paper
Authors: Debora Casoli, Giuseppe Cappiello, Annamaria Tuan

Presenter: Marco Tregua (Italy - University of Naples "Federico 1I")
Submission type: full paper
Authors: Carmine Sergianni, Marco Tregua

Aula B4

Track 11 - Marketing cases

Presenter: Dalila Coppola (Italy - University of Sannio)
Submission type: marketing case
Authors: Dalila Coppola, Giusy Mignone

Presenter: Paola Gioia (Italy - University of Naples "Parthenope”)
Submission type: marketing case
Authors: Paola Gioia, Maria Rosaria Napolitano

Presenter: Beatrice Medici (Italy - Bocconi University)



Submission type: marketing case
Authors: Beatrice Medici, Laura Ingrid Maria Colm, Vittoria Veronesi

Aula B6

Track 6 - Tourism, Culture & Arts Marketing
Session 2

Presenter: Diego Gabriele Coppola (Italy - University of Salento)
Submission type: short paper
Authors: Diego Gabriele Coppola, Maria Irene Prete, Antonio Mileti, Gianluigi Guido

Presenter: Giancarlo Fedeli (Italy - University of Bergamo)
Submission type: short paper
Authors: Giancarlo Fedeli, Larissa Neuburger, Danielle Barbe, Roman Melnicin

Presenter: Fabio Greco (Italy - University of Naples "Federico II")
Submission type: short paper
Authors: Fabio Greco, Amelia Napolitano, Francesco Bifulco

Presenter: Antonio Apicella (Italy - University of Salerno)
Submission type: short paper
Authors: Antonio Apicella, Serena Pelosi, Pierluigi Vitale, Agostino Vollero

Aula B7

Track 2 - Consumer Behavior
Session 2

Presenter: Gioele Zamparo (Italy - University of Udine)
Submission type: full paper
Authors: Gioele Zamparo, Paolo Cunico, Andrea Moretti, Michela Cesarina Mason

Presenter: Federico Mertoli (Italy - University of Catania)

Submission type: short paper

Authors: Luigi Piper, George Moschis, Federico Mertoli, Carmela Elita Schillaci,
Gianluigi Guido

Presenter: Annunziata Tarulli (Italy - University LUM "Giuseppe De Gennaro")
Submission type: short paper

Authors: Annunziata Tarulli, Domenico Morrone, Raffaele Silvestri, Angelo Quarto,
Chiara Colamartino

Presenter: Luca Buccoliero (Italy - Bocconi University)
Submission type: short paper
Authors: Luca Buccoliero, Giulia Palombi, Elena Bellio

Aula T1



Track 3 - Marketing Communication & Branding
Session 2

Presenter: Vincenzo Basile (Italy - University of Naples "Federico I1I")
Submission type: short paper
Authors: Vincenzo Basile, Enrico Di Taranto, Simone Luongo

Presenter: Chiara Ottolenghi (Italy - LUMSA University)
Submission type: short paper
Authors: Chiara Ottolenghi, Letizia Lo Presti, Gennaro Iasevoli

Presenter: Francesco Smaldone (Italy - University Guglielmo Marconi)
Submission type: full paper
Authors: Francesco Smaldone, Hilke Brockmann, Florencia Pifieyrua, Amirhossein

Sarkaboudi

Presenter: Daniela Andreini (Italy - University of Bergamo)
Submission type: short paper
Authors: Daniela Andreini, Riccardo Valesi, Lia Zarantonello

Aula T2

Track 7 - Technology and Innovation Marketing
Session 2

Presenter: Mario D'Arco (Italy - University of Sannio)
Submission type: full paper
Authors: Mario D'Arco, Vittoria Marino , Riccardo Resciniti

Presenter: Ginevra Testa (Italy - Bocconi University)
Submission type: short paper
Authors: Ginevra Testa, Giorgia Profumo, Roberta Scarsi

Presenter: Dario Natale Palmucci (Italy - University of Turin)
Submission type: short paper
Authors: Dario Natale Palmucci, Andrea Sestino, Cristian Rizzo

Presenter: Simonetta Pattuglia (Italy - University of Rome Tor Vergata)
Submission type: full paper

Authors: Simonetta Pattugllia, Patrizia De Luca, Nicola Leone, Nona Kokoladze,
Marco Bellotto

14:30-16:00 (Time Zone CEST Europe/Rome)
Aula 1.3

Track 1 - International Marketing
Session 2



Presenter: Martina Tomasetig (Italy - University of Udine)
Submission type: short paper
Authors: Martina Tomasetig, Maria Chiarvesio, Fatima Dahbi

Presenter: Maria Ferraro (Italy - University of Sannio)
Submission type: full paper
Authors: Maria Ferraro, Francesca Avallone, Riccardo Resciniti

Presenter: Alice Aiudi (Italy - University of Urbino Carlo Bo)
Submission type: full paper
Authors: Alice Aiudi, Roberta De Cicco, Barbara Francioni, Ilaria Curina, Mauro Dini

Presenter: Bice Della Piana (Italy - University of Salerno)
Submission type: short paper
Authors: Bice Della Piana, Valentina Fiorillo, Forster Ampadu

Aula 1.4

Track 2 - Consumer Behavior
Session 3

Presenter: Silvia Biraghi (Italy - University Cattolica del Sacro Cuore - Milan)
Submission type: full paper
Authors: Silvia Biraghi, Angela Antonia Beccanulli

Presenter: Diletta Acuti (UK - University of Bath)
Submission type: short paper
Authors: Diletta Acuti, Marta Pizzetti, Isabella Soscia

Presenter: Matteo Corciolani (Italy - University of Pisa)
Submission type: short paper
Authors: Matteo Corciolani

Presenter: Marco Visentin (Italy - University of Bologna)
Submission type: full paper
Authors: Marco Visentin, Luca Petruzzellis

Aula 1.5

Track 3 - Marketing Communication & Branding
Session 3

Presenter: Elanor Colleoni (Italy - IULM University)
Submission type: full paper
Authors: Elanor Colleoni, Stefania Romenti, Grazia Murtarelli



Presenter: Miriam Etz (Finland - Aalto University)
Submission type: short paper
Authors: Miriam Etz, Tomas Falk, Siggi Gudergan, Jan F. Klein

Presenter: Susanna Graziano (Italy - University of Parma)
Submission type: full paper
Authors: Susanna Graziano, Ludovica Scalco

Presenter: Hanaa Hamidi (Italy - University of Bergamo)
Submission type: short paper
Authors: Hanaa Hamidi, Daniela Andreini, Giuseppe Pedeliento

Aula 1.6

Track 4 - Business-to-Business Marketing
Session 2

Presenter: Alessandro Cinti (Italy - Polytechnic of Marche - Ancona)
Submission type: short paper
Authors: Alessandro Cinti, Nicole Lillini, Alberto Amadei

Presenter: Matilde Milanesi (Italy - University of Florence)
Submission type: short paper
Authors: Matilde Milanesi, Orazio Vella, Gerta Luga

Presenter: Alessio Di Leo (Italy - LUISS Guido Carli - Rome)
Submission type: short paper
Authors: Alessio Di Leo, Alberto Mattiacci

Presenter: Alessandro Pagano (Italy - University of Urbino Carlo Bo)
Submission type: full paper

Authors: Alessandro Pagano, Francesco Mutignani, Roberta Bocconcelli, Helen
Mcgrath, Thomas O'Toole

Aula 1.7

Track 5 - Retailing, Sales, & Trade Marketing
Session 2

Presenter: David D'Acunto (Italy - University of Verona)
Submission type: short paper
Authors: David D'Acunto, Valentina Mazzoli, Ivan Russo

Presenter: Francesco Russo (Italy - University of Catania)
Submission type: short paper
Authors: Francesco Russo, Marco Romano

Presenter: Generoso Branca (Italy - Bocconi University)
Submission type: full paper
Authors: Generoso Branca, Qiaoni Shi, Sara Valentini, Sandro Castaldo



Presenter: Leopoldo Trieste (Italy - Sant’Anna School of Advanced Studies, Pisa)
Submission type: short paper
Authors: Leopoldo Trieste, Giuseppe Turchetti

Aula 2.1

Track 6 - Tourism, Culture & Arts Marketing
Session 3

Presenter: Giovanni Baldi (International University of Monaco (Principality of
Monaco))

Submission type: short paper

Authors: Giovanni Baldi

Presenter: Giacomo Del Chiappa (Italy - University of Sassari)
Submission type: short paper
Authors: Giacomo Del Chiappa

Presenter: Ilenia Confente (Italy - University of Verona)
Submission type: short paper
Authors: Ilenia Confente, Valentina Mazzoli, Sara Migliorini

Presenter: Dario Centorame (Italy - University "G. D'Annunzio"” of Chieti-Pescara)
Submission type: short paper
Authors: Dario Centorame, Giovanni Pino

Aula 2.2

Track 7 - Technology and Innovation Marketing
Session 3

Presenter: Roberto Bruni (Italy - University of Cassino and Southern Lazio)
Submission type: short paper
Authors: Roberto Bruni, Olga Rauhut Kompaniets

Presenter: Luca Corinaldesi (Italy - LUMSA University)
Submission type: short paper
Authors: Luca Corinaldesi, Costanza Nosi, Niccolo Piccioni

Presenter: Francesca Bergianti (Italy - University of Modena and Reggio Emilia)
Submission type: short paper
Authors: Luigi Monsurro, Francesca Bergianti, Silvia Grappi

Presenter: Gabriele Murtas (Italy - University of Bergamo)
Submission type: full paper
Authors: Gabriele Murtas, Argyro Elisavet Manoli

Aula 2.5

Track 8 - Digital Marketing
Session 2



Presenter: Ludovica Serafini (Italy - University of Salento)
Submission type: short paper
Authors: Luigi Monsurro, Ludovica Serafini, Martina Di Cioccio

Presenter: Giacomo Gistri (Italy - University of Macerata)
Submission type: short paper
Authors: Giacomo Gistri, Daniele Scarpi, Niccolo Testi

Presenter: Andrea Pelaez Martinez (Italy - LUISS Guido Carli - Rome)
Submission type: short paper
Authors: Andrea Pelaez Martinez, Lauren Block, Mahima Hada, Ujwal Kayande

Presenter: Giovanni Romano (Italy - University of Parma)
Submission type: full paper
Authors: Giovanni Romano, Beatrice Luceri, Simone Aiolfi

Aula 2.6

Track 9 - Sustainable Marketing and Inclusivity
Session 2

Presenter: Alessandro Maria Peluso (Italy - University of Salento)

Submission type: short paper

Authors: Alessandro Maria Peluso, Yeonjin Sung, Cesare Amatulli, Gianluigi Guido,
Carolyn Yoon

Presenter: Giulia Nevi (Italy - Polytechnic of Marche - Ancona)
Submission type: full paper
Authors: Giulia Nevi, Pier Franco Luigi Fraboni, Valerio Temperini, Luca Dezi

Presenter: Valentina Cascio (Italy - Sapienza University of Rome)
Submission type: short paper
Authors: Cecilia Grieco, Valentina Cascio

Presenter: Lucia Gatti (Italy - University of Trento)
Submission type: short paper
Authors: Dario Risso, Lucia Gatti, Ralf Wagner

Aula B1

Track 10 - Services Marketing
Session 2

Presenter: Debora Sarno (Italy - University of Naples "Parthenope"”)
Submission type: full paper
Authors: Debora Sarno, Alessia Anzivino, Francesco Polese



Presenter: Monica Magrone (Italy - University of Bologna)

Submission type: short paper

Authors: Monica Magrone, Francesco Montani, Chiara Orsingher, Valentina
Sommovigo

Presenter: Muhammad Junaid Shahid Hasni (Italy - University of Trento)
Submission type: short paper
Authors: Muhammad Junaid Shahid Hasni, Maria Della Lucia, Erica Santini

Presenter: Vania Vigolo (Italy - University of Verona)
Submission type: full paper
Authors: Vania Vigolo, Nicola Cobelli, Kristina Heinonen

Aula B4

Track 7 - Technology and Innovation Marketing
Session 4

Presenter: Jacopo Ballerini (Italy - University of Turin)
Submission type: short paper
Authors: Alessandro Bonetto, Jacopo Ballerini

Presenter: Stefania Manetti (Universit? telematica "San Raffaele" di Roma - gi?
"UNITEL")

Submission type: short paper

Authors: Stefania Manetti, Mara Grimaldi, Orlando Troisi

Presenter: Alessandra Cioli (Italy - Polytechnic of Marche - Ancona)
Submission type: full paper
Authors: Alessandra Cioli, Federica Pascucci, Luca Marinelli

Presenter: Adriana Baselice (University of Naples L'Orientale)
Submission type: short paper
Authors: Adriana Baselice, Maria Coscia, Alessandra De Chiara

Aula B6

Track 8 - Digital Marketing
Session 3

Presenter: Claudia Tornaghi (Italy - LUISS Guido Carli - Rome)
Submission type: short paper
Authors: Claudia Tornaghi, Deniz Lefkeli

Presenter: Raffaele Campo (Italy - University of Bari Aldo Moro)

Submission type: short paper

Authors: Savino Santovito, Raffaele Campo, Lucrezia Maria De Cosmo, Fabrizio
Flavio Baldassarre, Pierfelice Rosato



Presenter: Ernesto Cardamone (Italy - University of Calabria)
Submission type: short paper
Authors: Martina Di Cioccio, Ernesto Cardamone, Peeter Verlegh

Presenter: Stefania Farace (Italy - University of Bologna)
Submission type: short paper
Authors: Stefania Farace, Elisa Montaguti, Sara Valentini, Alessandra Zammit

Aula B7

Track 2 - Consumer Behavior
Session 4

Presenter: Chiara Marinelli (Italy - University of Trieste)
Submission type: short paper
Authors: Chiara Marinelli

Presenter: Francesca Roat (Italy - Ca' Foscari University of Venice)
Submission type: short paper
Authors: Francesca Roat

Presenter: Maria Esposito (Universita Telematica San Raffaele)
Submission type: short paper
Authors: Maria Esposito, Orlando Troisi, Gennaro Maione

Presenter: Giacomo Bagna (Italy - University of Turin)
Submission type: short paper
Authors: Giacomo Bagna

Aula T1

Track 6 - Tourism, Culture & Arts Marketing
Session 4

Presenter: Paolo Cunico (Italy - Ca' Foscari University of Venice)
Submission type: short paper
Authors: Paolo Cunico, Francesca Checchinato, Vladi Finotto

Presenter: Veronica Capone (Italy - Sapienza University of Rome)
Submission type: short paper
Authors: Veronica Capone, Joan Baptista Garau Vadell, Fabiola Sfodera

Presenter: Lingling Huang (Italy - Free University of Bozen-Bolzano)
Submission type: short paper
Authors: Lingling Huang, Irene Pinto, Serena Volo

Presenter: André Luiz Vieira Soares (Italy - University Cattolica del Sacro Cuore -
Milan)



Submission type: short paper
Authors: André Luiz Vieira Soares, Mara Normando

Aula T2

Track 9 - Sustainable Marketing and Inclusivity
Session 3

Presenter: Giovanna Pegan (Italy - University of Trieste)
Submission type: short paper
Authors: Giovanna Pegan, Silvia Ranfagni

Presenter: Lucia Barra (Italy - University of Naples "Parthenope")
Submission type: short paper
Authors: Lucia Barra, Michele Costagliola Di Fiore, Adele Parmentola

Presenter: Barbara Monticelli (Italy - IULM University)
Submission type: short paper
Authors: Barbara Monticelli, Daniela Corsaro

Presenter: Giulia Pascuzzi (Italy - IULM University)
Submission type: full paper
Authors: Valeria Pasculli, Giulia Pascuzzi, Federico Ruggiero

16:00-18:00 (Time Zone CEST Europe/Rome)
Aula 1.3

Track 3 - Marketing Communication & Branding
Session 4

Presenter: Valentina Sbrolli (Italy - University of Florence)
Submission type: short paper
Authors: Valentina Sbrolli, Laura Grazzini, Gaetano Aiello

Presenter: Walter Spezzano (Italy - University of Palermo)
Submission type: full paper
Authors: Walter Spezzano, Szilvia Gyimdthy

Presenter: Nayoung Yoon (Finland - Aalto University)
Submission type: short paper
Authors: Nayoung Yoon, Anastasia Nanni

Presenter: Milena Viassone (Italy - University of Turin)
Submission type: short paper
Authors: Milena Viassone, Luca Antoniazzi, Andrea Mahmuti



Presenter: Francesca Sammartino (Italy - University of Salerno)

Submission type: short paper

Authors: Francesca Sammartino, Alfonso Siano, Alessandra Bertolini, Agostino
Vollero, Francesca Conte

Aula 1.4

Track 2 - Consumer Behavior
Session 5

Presenter: Ernesto D'Avanzo (Italy - University of Trento)
Submission type: full paper
Authors: Ernesto D'Avanzo

Presenter: Federico Mangio' (Italy - University of Bergamo)
Submission type: full paper
Authors: Federico Mangio', Domen Bajde, Gabriele Murtas, Giuseppe Pedeliento

Presenter: Settimio Ziccarelli (Italy - University of Parma)
Submission type: short paper
Authors: Settimio Ziccarelli, Guido Cristini

Presenter: Chiara Bacchilega (Italy - University of Parma)
Submission type: full paper
Authors: Chiara Bacchilega, Simone Aiolfi, Silvia Bellini, Davide Pellegrini

Presenter: Ludovica Serafini (Italy - University of Salento)
Submission type: short paper
Authors: Ludovica Serafini, Luigi Monsurro

Aula 1.5

Track 3 - Marketing Communication & Branding
Session 5

Presenter: Nataliia Kochkina (Italy - University of Cagliari)
Submission type: short paper
Authors: Nataliia Kochkina, Sofiia Katsiuba, Giuseppe Melis

Presenter: Antonella Bozzi (Italy - University of Sannio)
Submission type: short paper
Authors: Antonella Bozzi, Antonella Cammarota, Vittoria Marino

Presenter: Valentina Mazzoli (Italy - University of Verona)
Submission type: full paper
Authors: Valentina Mazzoli, Lia Zarantonello, Laura Grazzini, Soulaima Mouawad

Presenter: Francesca Checchinato (Italy - Ca' Foscari University of Venice)
Submission type: full paper
Authors: Francesca Checchinato, Fulvio Fortezza, Debora Slanzi



Presenter: Giada Salvatore (Italy - University of Modena and Reggio Emilia)
Submission type: short paper
Authors: Giada Salvatore, Elena Sarti, Antonino Castrogiovanni, Elisa Martinelli

Aula 1.6

Track 4 - Business-to-Business Marketing
Session 3

Presenter: Karina Burgdorff Jensen (University College of Northern Denmark)
Submission type: short paper
Authors: Karina Burgdorff Jensen

Presenter: Matteo Dominidiato (Italy - University Cattolica del Sacro Cuore - Milan)
Submission type: short paper
Authors: Matteo Dominidiato, Mirko Olivieri

Presenter: Elisa Martina Martinelli (Italy - University Cattolica del Sacro Cuore -
Milan)

Submission type: full paper

Authors: Elisa Martina Martinelli, Alessia Anzivino

Presenter: Alba D'aniello (Italy - University of Bari Aldo Moro)
Submission type: short paper
Authors: Alba D'Aniello, Carmela Donato

Presenter: Maria Antonietta Raimondo (Italy - University of Calabria)
Submission type: short paper
Authors: Maria Antonietta Raimondo, Ernesto Cardamone, Gaetano “"nino” Miceli

Aula 1.7

Track 5 - Retailing, Sales, & Trade Marketing
Session 3

Presenter: Luca Venturini (Italy - University of Naples "Parthenope”)
Submission type: full paper
Authors: Luca Venturini, Alessandro Iuffmann Ghezzi

Presenter: Susanna Graziano (Italy - University of Parma)
Submission type: full paper
Authors: Susanna Graziano, Benedetta Grandi, Maria Grazia Cardinali, Guido Cristini

Presenter: Francesco Smaldone (Italy - University Guglielmo Marconi)
Submission type: full paper
Authors: Francesco Smaldone, Francesca Nacucchio, Giada Mainolfi

Presenter: Sofia Laudani (Italy - University of Parma)



Submission type: full paper
Authors: Sofia Laudani, Maria Grazia Cardinali

Presenter: Francesco Costanzo (Italy - University of Milan-Bicocca)
Submission type: short paper

Authors: Francesco Costanzo, Alice Mazzucchelli, Roberto Chierici, Claudio
Chiacchierini, Angelo Di Gregorio

Aula 2.1

Track 6 - Tourism, Culture & Arts Marketing
Session 5

Presenter: Genni Perlangeli (Italy - Bocconi University)
Submission type: full paper
Authors: Genni Perlangeli, Andrea Rea

Presenter: Ida De Majo (Italy - University of Sannio)
Submission type: full paper
Authors: Ida De Majo

Presenter: Luigi Zingone (Italy - e-Campus University Roma)
Submission type: short paper
Authors: Luigi Zingone

Presenter: Judit Zoltan (Italy - University of Bologna)
Submission type: short paper
Authors: Judit Zoltan

Presenter: Vania Vigolo (Italy - University of Verona)
Submission type: short paper
Authors: Vania Vigolo, Ilenia Confente, Angelo Bondanti

Aula 2.2

Track 7 - Technology and Innovation Marketing
Session 5
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Environmental Sustainability

* Environmental sustainability is a key priority for national and supranational
authorities across the globe

* |n addition to large-scale coordinated efforts to promote worldwide
environmental sustainability, having consumers voluntarily adopt pro-
environmental attitudes and behaviors is all the more crucial

e Such attitudes and behaviors may vary considerably across consumer
segments
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Older Adults and Sustainability

 Studies find that older (vs. young) consumers are less inclined to engage in
environmental sustainability (e.g., Cottrell 2003, Jansson et al. 2010)

* The growing aging population may pose a substantial challenge to today's

sustainability practices (65+ consumers = 20% of EU population) (Population
Pyramid 2025)

* We delve into the reasons driving the reduced engagement among older
adults and provide cost-effective intervention strategies to promote
sustainable consumption among this consumer segment
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Socioemotional Selectivity Theory

* One’s perception of time changes across the life span (Carstensen 1995, 2006)

* Older individuals view their future as more limited compared to younger
individuals (Lang and Carstensen 2002)
* This age-related shift in time perspective causes older consumers to adopt a

short-term orientation, prioritizing present concerns over distant future
considerations (e.g., reduced size of the social network).

* The tendency for older adults to attend more to the present seems to be at
odds with sustainable consumption, which inherently involves a long-term
perspective (Milfont et al. 2012)
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Hypothesis 1

* Older consumers have a shorter time perspective and, consequently, exhibit
lower engagement in environmentally sustainable consumption

4 ) 4 ) 4 )

_ Long Time + Engagement IN
Age > . »  Sustainable
Perspective :
consumption

\- J - J - J
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Malleability of Time Perspective

Situationally-induced

mindset

Age-related differences in time perspective and
sustainable consumption mitigate when older
consumers are induced to adopt a long time
orientation or to feel younger
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Individual
differences

Age-related differences in time perspective and
sustainable consumption mitigate when older
consumers chronically feel younger
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Hypotheses 2 and 3ab

* H2: Older consumers are more likely to engage in sustainable consumption when
situationally induced to adopt a long, rather than short, time perspective

* H3a. Older consumers (compared to younger consumers) exhibit a shorter time
perspective and are thus less likely to engage in sustainable consumption. This
effect is attenuated among those with a greater tendency to feel younger than
their chronological age (i.e., higher youth-age)

* H3b. Older consumers (compared to younger consumers) exhibit a shorter time
perspective and are thus less likely to engage in sustainable consumption. This
effect is attenuated in the presence of young, rather than old, social cues

Mission 4 ¢ Education and Research | Component 2 — Investment 1.1 [M4.C2.1.1]
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Ove rVI ew Of t h e Study Data Age Dependent variable Key finding(s)
source range
° This presentation 1 Field survey 19-88 Green consumption values Time perspective mechanism (H1): Age is
St u d Ies ( 1/2) negatively related to green consumption
values via propensity to adopt a long time
perspective
S1 Field survey 19-86 Future commitment to Time perspective mechanism (H1): Age is
recycling negatively related to future commitment to
recycling via propensity to adopt a long time
perspective
S2 Field survey 65-95 Scenario-based product choice Time perspective mechanism (H1): Age-
(older (environmentally-friendly related difference in time perspective and
consumers) water bottle vs. conventional sustainable consumption persist within the
plastic water bottle; older consumer segment, with older-olds
comparable quality; 20% price  being less likely than younger-olds to choose
difference) the environmentally-friendly option due to a
ter ti .
This presentation 2a Online 65-88 Scenario-based product choice  Theory-consistent and intervention-relevant
experiment (older (i.e., environmentally-friendly time perspective manipulation (H2): Older
with national  consumers) pen vs. conventional pen; consumers exposed to a long time
paid pool comparable quality; 20% price  perspective (vs. short or neutral) message
difference) cue are more likely to select the
environmentally-friendly option
2b Preregistered 65-92 Real product choice (i.e., Theory-consistent and intervention-relevant
field (older environmentally-friendly pen time perspective manipulation (H2): Older
experiment consumers) vs. conventional pen; consumers exposed to a long time
comparable quality; free gift) perspective (vs. neutral) message cue are
more likely to select the environmentally-
friendly option
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Overview of the
Studies (2/2)

This presentation

This presentation

Age
range

Dependent variable

Key finding(s)

18-35
(younger
consumers)

Real product choice (i.e.,
environmentally-friendly pen
vs. conventional pen;
comparable quality; free gift)

Younger consumers’ indifference to time
perspective manipulation: Younger
consumers’ engagement in sustainable
consumption remains unaffected by
message cues manipulating time

perspective

18-96

Scenario-based product choice
(environmentally-friendly
batteries vs. conventional

batteries; comparable quality;

20% price difference)

Theory-consistent moderator (H3a): Older
consumers with a greater tendency to feel
younger than their chronological age (i.e.,
higher youth-age) do not differ significantly
from younger consumers in their time
perspective and engagement in sustainable
consumption

Study Data
source
S3 Preregistered
field
experiment
3 Field survey
4 Field
experiment

18-80

Scenario-based service choice
(environmentally-friendly hotel
vs. conventional hotel;
comparable quality; 20% price
difference)

Theory-consistent and intervention-relevant
moderator (H3b): When exposed to young
social cues, older consumers align with
younger ones in time perspective and
engagement in sustainable consumption
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Study 1: Method

* Obj.: To examine the mediating role of time perspective in the negative relationship
between age and engagement in sustainable consumption (H1)

e 450 ss. (age: 19-88, M

 DV: Green consumption values (Haws et al. 2014; 6 items)

Age = 49.80; 216 F) recruited in a shopping area of a European city

* E.g., “Itis important to me that the products | use do not harm the environment”

 MED: Future time perspective (Lang and Carstensen 2002; 10 items)

”n”

* E.g., “My future seems infinite to me,” “Most of my life lies ahead of me”

* Additional potentially competing mediators: altruism, openness to change, lack of perceived
control, optimism, subjective and objective environmental knowledge

 Demographics (gender, health status, education, income, children, time of day the study was completed)
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Study 1: Results (1/2)
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Indirect effect via Propensity to adopt a long time perspective = —.020

* A negative relationship between (95% confidence interval = —027, —.015)
age and green consumption

Values (b - _.012, p < 001) —.053* 384**
A Propensity to adopt a Green consumption
. . . . . ge long time perspective values
* A negative indirect relationship

through future time perspective **p<.00L
(supporting H1)
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Indirect effect via Propensity to adopt a long time perspective = — 009
St u d y 1 : Re S u Its ( 2/2) (95% confidence interval = —.014, —.004)

~

Future time perspective

—.053* @ h
Altruism

* Results consistent when adding
potentially competing mediators

Openness to change

control , values

Lack of perceived | ____ \_‘{ Green consumption ]

* Results consistent when [ Age
controlling for demographics N

Optimism

e Results support H1

Subjective envir.
knowledge

Objective envir.
knowledge

Indirect effect via Subjective environmental knowledge = —. 009

(95% confidence interval = —.012, —.008) *p<.01;** p<.001.
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Study 2a: Method (1/2)

* Obj.: To test H2 by manipulating time perspectives

130 older ss. (age: 65—88, M

Age

Italiadomani

PIANO NAZIONALE
DI RIPRESA E RESILIENZA

=70.18; 64 F); national paid pool

Design: short vs. neutral vs. long time perspectives (between-subjects) (Williams and Drolet 2005)

Life is Short...

... Enjoy It Now!

Pure Fresh
The Mineral Water

Drink Pure
Fresh...

... The Mineral Water!

Pure Fresh
The Mineral Water

Life is Long...

... Enjoy It Forever!

Pure Fresh
The Mineral Water

e Write in one or two sentences...

... the ways in which life is short

... why you would drink “Pure Fresh”

Mission 4 ¢ Education and Research | Component 2 — Investment 1.1 [M4.C2.1.1]
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Study 2a: Method (2/2)
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DV: Scenario-based product choice

Time Perspective MC:
1. The ad makes me perceive my future time

The CONVENTIONAL VERSION of the

pen that is made with standard materials.

This pen cannot be recycled and may thus
harm the environment.

(Price: $2.50)
O

The GREEN VERSION of the pen that is
made 100% with recyclable materials.
This pen 1s environmentally friendly but
costs 20% more.

(Price: $3.00)
O

horizon as...

(Five-point scale: 1 = very limited, 5 = very
expansive)

2. The ad makes me focus on ...

(Five-point scale: 1 = the present time greatly, 5 =
the future time greatly)

Demographics (gender, health status, education,
income, presence of children, time of day)
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Study 2a: Results

Binary logistic regressions
conducted:

Long and neutral conditions
significantly differed (b = 1.099, p =
.016)

Short and neutral conditions did
not differ (p = .670)

Long and short conditions
significantly differed (b =.916, p =
.044)

Results support H2

100

D
o

% of participants choosing the
environmentally-friendly option

[
o
"

N
o
N

N
o
"

i [taliadomani
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50.00%

45.45%

71.43%

Short time perspective
condition

Neutral condition

|
Long time perspective
condition
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Study 3: Method (1/2)

* Obj.: To examine whether age-related differences in time perspective and sustainable
consumption mitigate in the presence of a tendency to feel younger (H3a)

* 411 ss. (age: 18-96, M, = 51.74; 236 F) recruited in a shopping area of a European city
 MOD: Relative Youth-Age Index (RYAI)

* RYAI = (Chron. Age — Subjective Age) / Chron. Age (Lee & Kim 2024)
e Subjective Age: “What age do you feel in general?” (Amatulli et al. 2018)]

« MED: Short time perspective (Mogilner et al. 2011; 5 items)

* E.g., “l often think about the present moment,” “I typically focus on the present moment”
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Study 3: Method (2/2)
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DV: Scenario-based product choice

Demographics

This CONVENTIONAL VERSION of the
batteries has a standard lifespan.
These batteries are made with polluting
materials that can thus harm the
environment.

A el U
[IIB/yIlﬂl

This GREEN VERSION of the batteries has
a standard lifespan.
These batteries are made with recycled
materials and thus are environmentally
friendly, but cost 20% more.

S

Al

illafylze/

WORLD'S

FIRST

MADEWITH - §3

BATTERIES

-
- -
e -

3

(Price: €3.60)
Q
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Study 3: Results (1/2)

A Y
Region of “«
o o ~
significance '~
~

* Interaction effect between age
and the RYAI on propensity to
adopt a short time perspective (b
=—.044, p = .005)

1.0

Effect of age on propensity to adopt a short time perspective

.080

-0.05 -
Relative yough-age index

The grey area denotes the region of significance for the effect of age on propensity to adopt a
short time perspective: This effect is significant and positive for values of the relative youth-age
index equal or lower than .080 (b, = .008, SE = .004, p = .050).
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Study 3: Results (2/2)
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Low relative youth-age index (mean-centered) (M — 1SD)

. . Product ch
¢ The age X RYAI |nteraCt|On term A Propensity to adopt a (1 —;%vlljr%n%g:ﬁczny-
. . ge 1+ | short time perspective |_ friendly, 0 =
exerts an indirect effect on conventional)

product choice via propensity to 1
adopt a short time perspective
(IMM: b =.017, 95% Cl: .004,

Indirect effect = —.008 (95% CI = -.016, —.003)

High relative youth-age index (mean-centered) (M + 1SD)
.039)
Product choice
. Age __ _| Propensity to adopt a (1= er_wironmentally-
e Results consistent when 001 | shorttime perspective |_37g-|  frendl, ?1;)
controlling for demographics : X

Indirect effect = —.005 (95% CI = —.005, .004)

* p <.001. Dotted arrows indicate nonsignificant effects
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Study 4: Method (1/2)

e Obj.: To test H3b by manipulating social cues (young vs. old)
e 365 older ss. (age: 18-80, M

« MOD: old vs. young social cue in a fictitious print ad about hotels (Amatulli et al. 2018)

age = 48.20; 173 F) recruited in a European tourist destination

A&P Hotels

Ready to Serve You

A&P Hotels

Ready to Serve You

 MED: Short time perspective (as in Study 3)
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Study 4: Method (2/2)
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DV: Scenario-based product choice

Demographics
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A&P HOTEL * %%

Quality services at
fair prices!

Rooms from

€ 60.00

A&P HOTEL * %%

Quality services with
attention to the environment!

Rooms from

€72.00
[ ]
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Study 4: Results (1/2)

[} [

* Interaction effect between age 5] - oos
and social cue on propensity to s, v
adopt a short time perspective (b g
=-.027, p =.003) g 3

1

PIANO NAZIONALE
DI RIPRESA E RESILIENZA

l [taliadomani

4.98 4.90
— - :g
$--""" 4.61
432

Old social cue

- & = Younger age (-1SD)

Error bars indicate standard errors
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Study 4: Results (2/2)

Old social cue condition

. . . Service choice
i The age X SOCIaI cue interaction Propensity to adopt a (1 = environmentally-
. . g+ short time perspective |_ friendly, O =
term exerts an indirect effect on conventional)
7y

product choice via propensity to
adopt a short time perspective
(IMM: b =.004, 95% Cl: .0003,

Indirect effect = —.003 (95% Cl =-.007, —.0001)

Young social cue condition
.010)
Service choice
. Age L Propelnsity to adop’F a (1= er_wironmentally-
e Results consistent when ~008 | shorttime perspective 167"\ Te N o)
controlling for demographics ! ¥

Indirect effect = .001 (95% Cl =-.001, .004)

* p<.05, ** p <.01. Dotted arrows indicate nonsignificant effects
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General Discussion

* Time perspective is a key mechanism that underlies older consumers’ decreased
tendency to engage in sustainable consumption

e Contribution to the literature at the intersection between aging, time perspective, and
sustainable consumption

e Actionable insights on how to increase older consumers’ engagement in sustainable
consumption by situationally expanding their time perspective
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Thank you!

Alessandro M. Peluso
alessandro.peluso@unisalento.it
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Age-related differences in sustainable consumption: The role of time perspective”

Alessandro M. Peluso, Yeonjin Sung, Cesare Amatulli,
Gianluigi Guido, Carolyn Yooon

Abstract

Consumers may vary significantly in their tendency to behave sustainably. Specifically,
compared to their younger counterparts, older consumers seem less inclined to engage
in environmentally friendly behaviors. Such an age-related tendency toward lower
levels of sustainable behavior is of potential concern in today’s aging society. Three
studies investigate such age-related differences in sustainable consumption and explore
the role of time perspective. Study 1 reveals a negative association between consumers’
age and their engagement in sustainable consumption and shows that this association is
mediated by individual time perspective. Study 2 focuses on older consumers (aged
65+) and shows that those with a longer time perspective are more likely to make
sustainable choices. Finally, Study 3 was an experiment with older respondents that
manipulated their time perspective to demonstrate that situationally inducing a longer
time perspective increases sustainable choice. These findings contribute to the literature
on older consumers’ behavior and sustainable consumption, offering implications for
companies and policymakers interested in promoting sustainable behaviors among the
elderly.

Keywords: Older consumers, sustainability, sustainable consumption, time
perspective

1. Introduction

Environmental sustainability efforts have emerged as a top priority in modern
societies. Consumers may, however, vary significantly in their pro-environmental
attitudes and tendencies to behave sustainably (White, Habib, and Hardisty 2019).
Specifically, compared to their younger counterparts, older consumers seem less
inclined to take care of the environment and engage in environmentally friendly
behaviors (e.g., Diamantopoulos et al. 2003; Jain and Kaur 2006; Jansson, Marell, and
Nordlund 2010). Such an age-related tendency toward lower levels of sustainable
behavior is of potential concern given the significant demographic shift in terms of the
burgeoning aging population around the world. For example, in the United States, the

* The authors acknowledge financial support under the National Recovery and
Resilience Plan (NRRP), Mission 4, Component 2, Investment 1.1, Call for tender No.
104 published on 2 February 2022 by the Italian Ministry of University and Research,
funded by the European Union — NextGenerationEU — Project Title: “Aging,
environmental sustainability, and social influence: A multidisciplinary investigation on
older consumers’ engagement in sustainable behaviors and susceptibility to online
market-related information” (Project No. 2022PE7CW3) — CUP F53D23003140006 —
Grant Assignment Decree No. 967 adopted on 30 June 2023 by the Italian Ministry of
University and Research.



percentage of older people, aged 65 and over, is projected to be 23% of the population
by 2050 (Population Pyramid 2025). In light of this phenomenon, it is critical that we
endeavor to better understand why older consumers do not engage in sustainable
consumption and how they can be persuaded to behave more sustainably. This research
investigates how older consumers’ limited time perspective, compared to their younger
counterparts, contributes to their reduced tendency to adopt pro-environmental attitudes
and behaviors.

2. Background and hypotheses

Compared to their younger counterparts, older consumers have been found to be
less concerned with environmental issues (Cottrell 2003; Mohai and Twight 1987), as
well as being less inclined to hold pro-environmental attitudes (Diamantopoulos et al.
2003; Wiernik, Ones, and Dilchert 2013) and to engage in pro-environmental behaviors
(e.g., Jansson, Marell, and Nordlund 2010; Pillemer et al. 2017; Semenza et al. 2008).
However, despite such empirical evidence, little is known about why older consumers
are less concerned about the environment and how they could be encouraged to be more
engaged in sustainable behaviors. In this research, we propose that a critical reason for
this phenomenon may lie in older consumers’ propensity to adopt a short time
perspective, that is, a tendency to consider their personal time horizon as limited and to
prioritize the immediate over a more distant future (Lang and Carstensen 2002). Both
theoretical (Carstensen 2006) and empirical findings (Mogilner, Aaker, and Kamvar
2012; Weiss and Lang 2012) indicate that, compared to younger individuals, older
individuals hold a shorter time perspective.

Unfortunately, such a tendency among older consumers to attend more to the
present moment appears to be at odds with sustainable consumption behavior, which is
inherently associated with a long-term orientation (Milfont and Gouveia 2006; Milfont,
Wilson, and Diniz 2012). In line with this logic, we hypothesized that older consumers,
compared to younger consumers, are less likely to engage in sustainable consumption
behavior due to their propensity to adopt a shorter time perspective (H1). Furthermore,
we reasoned that such a propensity is not stable but may vary in intensity across
Bernhardt 2013). Thus, we hypothesized that older consumers with a longer time
perspective are more prone to engage in environmentally sustainable consumption
behavior (H2). Finally, we hypothesized that older consumers engage in greater
sustainable consumption behavior if they are situationally induced to adopt a longer
time perspective (H3).

3. Study 1

Study 1 was an online study with 134 American participants (age-range = 19-70;
Mpge =38.31, SDage = 12.58; 76 females) that tested H1. They first completed a future
time perspective scale (Lang and Carstensen 2002), which comprised 10 items assessed
on a seven-point Likert scale (o = .94). Next, they completed the green consumption
values scale (Haws, Winterich, and Naylor 2014), consisting of six items, assessed on
a seven-point Likert scale, which captured respondents’ general proneness to
sustainable consumption (o = .94).



We tested a mediation model in which age was the independent variable,
propensity to adopt a long time perspective was the mediator, while proneness to
sustainable consumption served as the dependent variable. The results showed a
negative direct relationship between respondents’ age and their propensity to adopt a
long time perspective (b =—.03, p = .001,) and a positive direct relationship between
the propensity to adopt a long time perspective and proneness to sustainable
consumption (b = .29, p =.002). We estimated the indirect effect of chronological age
on proneness to sustainable consumption, via propensity to adopt a long time
perspective, by implementing a bootstrapping method (Hayes 2022). Consistent with
HI, this indirect effect was negative and significant (b =-.01, 95% CI =-.02, —.002).

4. Study 2

Study 2 was a study designed to test H2. It was conducted in the field with a
sample of 151 older European consumers (age range: 65-95; Mage = 73.62, SDage =
6.93; 84 females). Respondents started the survey by answering some filler questions
unrelated to the study; then, they indicated their propensity to adopt a long time
perspective on a seven-point scale (i.e., “What kind of person am 1?”’; 1 =1 am a person
who thinks about the present most of the time, 7 =1 am a person who thinks about the
future most of the time). Afterward, they participated in an ostensibly unrelated choice
task, which asked them to choose between two versions of mineral water bottle of
comparable quality: one version of the bottle was made with unrecyclable plastic
materials that might harm the environment (conventional option), whereas the other
version of the bottle was made with recyclable materials and, thus, environmentally
friendly, but cost 20% more (eco-friendly option).

We implemented a binary logistic regression in which product choice (1 = eco-
friendly option, 0 = conventional option) served as the dependent variable, while the
single-item measure of the respondents’ propensity to adopt a long time perspective
was the independent variable. Consistent with H2, the effect of the propensity to adopt
a long time perspective on choice of the eco-friendly option was significantly positive
(b=.36,p<.001).

5. Study 3

Study 3 was an online experiment designed to test H3. One hundred thirty
respondents (age-range = 65-88; Mage = 70.18, SDage = 4.47; 64 females) were
recruited from a national paid pool of older American consumers. After reading a cover
story, respondents were randomly assigned to one of three between-group conditions
that varied the time perspective (short vs. neutral vs. long). The time perspective
manipulation was adapted from Williams and Drolet (2005) and consisted of asking
respondents to evaluate an advertisement for a fictitious mineral water brand that was
accompanied by a claim. The claim, accompanied by a writing task, varied across the
three conditions to situationally induce the intended time perspective in participants.
The effectiveness of this manipulation was empirically checked within the study.
Participants were then asked to write one or two sentences that summarized their
thoughts about the assigned claim. Next, respondents participated in an ostensibly
unrelated choice task, in which they were asked to select one of two versions of a pen



of comparable quality: one version was made with unrecyclable materials that might
harm the environment (conventional option), whereas the other version was made with
recyclable materials and, thus, environmentally friendly, but cost 20% more (eco-
friendly option).

We implemented a binary logistic regression that expressed product choice
(coded as in Study 2) as a function of the time perspective condition (coded as a three-
level categorical variable). The obtained results revealed participants in the long time
perspective condition were more likely to choose the eco-friendly option than those in
the neutral condition (71.43% vs. 45.45%; b = 1.10, p = .016), and those in the short
time perspective condition (71.43% vs. 50%; b = .92, p = .044).

6. Conclusions

Taken together, our three studies provide evidence for the predicted effect of time
perspective in older consumers’ proneness to environmentally sustainable consumption
behavior. The three studies employed different methodologies, used samples from
different geographical areas, and varied the dependent measures (multi-item and
behavioral choice measures). Our research provides both theoretical and practical
contributions. Theoretically, our work contributes to a better understanding of the
psychological mechanisms underlying older consumers’ tendency to engage in reduced
levels of sustainable consumption behavior, by elucidating the critical role of age-
related difference in time perspective. Interestingly, Study 2 indicated that individual
differences in time perspective influence the degree to which older consumers are more
or less prone to sustainable consumption behavior, while Study 3 showed that older
consumers’ time perspective is sensitive to communication cues, which can induce a
longer time perspective that results in more sustainable behavior. Practically, our
findings provide useful insights to policymakers and managers, who might leverage
these insights to develop targeting and communication strategies aimed at encouraging
greater levels of sustainable consumption among the growing segment of older
consumers.
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